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About The Show

Organized by TUYAP Adana Fair Organization Inc. in collaboration with the
Adana Governorship, Adana Metropolitan Municipality, Adana Chamber of
Commerce, Adana Chamber of Industry, Adana Commodity Exchange,
Adana Chamber of Craftsmen and Artisans, and Adana Organized Industrial
Zone Directorate, with the cooperation of Adana Ready-to-Wear Platform,
Cukurova TEXPO, the Cukurova Textile and Ready-to-Wear Fair, will bring
together industry professionals for the 4th time at the TUYAP Adana

International Fair and Congress Center from January 31st to February 3rd,
2024,

Maintaining its position as the leading and only effective textile and ready-
to—wear fair that introduces the trends of the Textile Sector, Cukurova
TEXPO concluded the year 2023 with a growth rate of 15%. Hosting more
than 100 participating companies, the fair attracts commercial procurement
delegations and purchasing authorities from both domestic and
international markets, thanks to the extensive promotion efforts of TUYAP's
International offices and the promotional support provided by our
Commercial Attachés.

Spanning over 4 days, the fair showcases a wide range of products under
one roof, including baby and children's ready-to-wear, women's ready-
to—-wear, men's ready—-to—wear, garment auxiliary and accessories, fabrics,
textile machinery, and various products related to the fabric sector.

Summary Info

CUKUROVA TEXPO 2023

Official Title
4/ \\  Cukurova Texpo— Cukurova Textile and Ready to Wear Fair

@ Location
Tuyap Adana Fair and Congree Center

A Dates
01.02.2023 — 04.02.2023

Number of Halls
THALLS

[ M2 Exhibition Space
5421 m?
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Exhibitor Overview

L—- NUMBER OF EXHIBITORS 0 NUMBER OF BRANDS
|
96 EXHIBITORS / 85 BRANDS
CO-EXHIBITORS
=0| PRODUCT GROUPS

e \Women's Clothing Outerwear e Children's Clothing ° Knltwealr |
Dress Baby Clothing Worr]en S.Knltwear
Skirt Children and Youth Clothing Men's Knitwear
Shirt/Blouse Socks—Underwear—Pajamas-Swimwear Children’s Knitwear
Sweater Boys' Suit e Fabric
Trousers Girls' Formal Wear Woven
Pants Shorts Newborn Clothing Linen
Suit e Denim Knit
T-shirt/Sweatshirt Men's Jeans Polycotton

e Men's Clothing Outerwear Women's Jeans Polyester
Shirt Children's Jeans Suiting Fabric
Sweater Sportswear \iscose
Trousers/Pants Shorts Leggings Other
Suit Tracksuit * Machinery
T-shirt/Sweatshirt Shorts Auxiliary |

Skirt Accessories

T-shirt/Sweatshirt

94 0/ EXHIBITOR
SATISFACTION
¢ RATE

CONSIDERS TO
EXHIBIT NEXT EDITION

89%

o RECOMMENDS
95 /0 THE TRADE SHOW

(4 CLrcbruary 2093

5
Ny 7 v v ]
Lo il
e SN
NS 2

C UKURGOVA




Exhibitor Feedbacks

MYSTYLE

| have been participating in the Cukurova Textile and Ready—-to—Wear Fair for
the past 3 years. Since the first edition of the fair, we have emphasized its
contribution to the city and the region. During the fair period, our company
conducts promotional activities and invites our customers to attend. Due to the
pandemic, we had to take a one-year break from the fair, but we successfully
organized it this year. We established significant connections within the country
and also had the chance to meet international businesspeople. The fair shows a
growing momentum year after year.
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KARAT KONFEKSIYON

dince its inception, we have been working meticulously in collaboration with
TUYAP and the Fair Committee to ensure the existence of the Cukurova Textile
and Ready-to-Wear Fair. The fair made a significant impact in its first year and,
despite challenges posed by the pandemic in recent years, it remains of
paramount importance for the unity of the regional textile sector. While hosting
international businesspeople has been affected due to the pandemic, the fair
still showcases the strength of the sector coming together.

The fair, attended by all stakeholders within the country, offers a great
advantage to participants with the interest shown by purchasing managers of
prominent brands. We are actively working to increase the presence of
international buyer delegations and are striving to transform the fair into an
international event in the coming years.
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MORVEN

Born, rooted, and grown as a brand in Adana, we are delighted to participate in
the Cukurova Textile and Ready—-to—Wear Fair, which brings the industry
together on our own soil every year. As Morven, we wish for this fair in our region
to continue growing and making a significant impact. We believe that the
number of wholesale and export companies from both domestic and
international markets should increase. We also believe that participant
companies should contribute to achieving this goal. As the fair grows each year,
we have faith that it will become the most significant textile fair in the region in
the coming years, and we wholeheartedly support it.
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PIANOLUCE

With great enthusiasm and determination, we have been working towards the
realization of the Cukurova Textile and Ready—-to—Wear Fair since its inception.
As the Adana Ready-to—-Wear Platform, we have established an association on
our journey to elevate this fair to new heights, collaborating closely with
industry-Ileading companies to make this vision a reality. The first year of our
fair created a significant impact and breathed new life into the sector. Despite a
period of pause due to the pandemic, our fair brought together all stakeholders
of the industry in 2023, primarily from within the country. Moving forward, we
aim to further enhance the fair's value by intensifying our efforts in attracting
international buyer delegations.
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KENE JEANS

As a representative of the industry who has participated in numerous textile
fairs in Turkey and around the world, it brings me great pleasure to be part of
this fair in Adana. The textile sector in our region is undeniably robust.
Demonstrating this strength and forging new business connections, Cukurova
TEXPO holds a significant key. The fair garners significant interest from
domestic brands, suppliers, and wholesalers, although there is room for
progress on the international front. However, the quality of international buyers
who attend is quite promising. We, as the Fair Committee, are striving to
increase their numbers. Our aim is to work towards transforming the fair into an
international event.
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FOR SHE

The Cukurova Textile and Ready—to—Wear Fair is progressively improving both
in terms of the number of participants and diversity. As producers of women's
and men's clothing, we have been participating in the fair since its inception. We
are actively contributing to the development and growth of the fair. In the
coming years, both the Fair Committee and TUYAP are making efforts to give the
fair an international character. Through this fair, we are addressing a gap in our
region and showcasing the textile strength of Cukurova to the world.
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TITUYRP
Visitor Overview
TOTAL NUMBER OF VISITORS INTERNATIONAL VISITORS

000 "
Y Y\ 11.845 SECTOR PROFESSIONALS s / 341 SECTOR PROFESSIONALS

‘-

@ PURPOSE OF VISIT DEPARTMENTS OF VISITORS

To see what's new Marketing / Product, Brand, Category Management

o
G 4% varsgener. |
To reach out to new suppliers Purchasing _
G O 82% —

Production / Manufacturing / Engineering / Architecture

To meet available suppliers

G 81%

To meet current supplier network

P Warehouse / Warehouse / Logistics
G 44%

R&D

Import / Export

Quality / Planning

To have inspiration for new business ideas

— 7 4¢/ Administrative Affairs/Service/Security/Food&Beverage
©

IT / Technical / Maintenance / Repair
To meet industry leaders

— 43% Operation

. . . L Finance / Accounting / Credit / Insurance
To find dealers, representatives, business partners and distributors J

. 18% Advertising / Public Relations / Design / Graphics

To give orders Human Resources / Personnel / Training

_ 78% 0% 5% 10% 15% 20% 25%

o _
—0— COMPANY FIELD OF ACTIVITY - VISITORS

30%

20%

10%

0%
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fdl;?- SECTORAL DISTRIBUTION OF VISITORS

Textile Producer

Exporter/Importer

Textile Stores

Wholesaler

Ready—Made Clothing Supply Stores

E-Commerce Companies 5.55%

Distributor

Reseller

Chain Stores

Public Institutions

Designer

Department Store Chains

Global and Local Ready—Made Clothing Stores

Other

0% 5% 10% 15% 20%

Q\ PRODUCT INTERESTS OF VISITORS

Women & Men Outerwear, Knitwear
Jacket

Dress

Shirt

Overcoat

Trench Coat

Sweater

I
Q)
—t

Gloves
Underwear
Pajamas

Robe

Denim

Jacket

Shorts
Outdoor Wear
Accessories
Knitted Fabrics

Technical Fabrics

o
X

20% 40% 60%
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Visitor Overview

VISITOR COUNTRIES

ALGERIA

BOSNIA AND HERZEGOVINA

CHINA

CYPRUS

EGYPT

FINLAND
GEORGIA
GERMANY
GREECE
GREENLAND
HAITI

INDIA

IRAQ

ISRAEL

ITALY

JORDAN
KAZAKHSTAN
LEBANON

LIBYA
MACEDONIA
MOROCCO
NETHERLANDS
OMAN

PAKISTAN
PALESTINIAN TERRITORY
ROMANIA

RUSSIA (RUSSIAN FED.)
SAUDI ARABIA
SPAIN

SUDAN

SYRIAN ARAB REPUBLIC
T0GO

TUNISIA

UKRAINE

UNITED KINGDOM

VISITOR CITIES - TURKIYE

Adana
Adiyaman
Afyonkarahisar
Aksaray
Ankara
Antalya
Aydin
Batman
Bayburt
Bitlis
Burdur
Bursa
Cankiri
corum
Denizli
Divarbakir
Elazig
Erzurum
Eskisehir
Gaziantep
Giresun
GlmUshane
Hakkari
Hatay
Isparta
Istanbul
lzmir
Kahramanmaras
Karaman
Kayseri
Kirikkale
Kocaeli
Konya
Malatya
Manisa
Mardin
Mersin
Mus

/~$ HOSTED BUYER PROGRAM
e/ COUNTRIES

N.euvg.ehir

Nigde e Azerbaijan
Ordu e Algeria
Osmaniye e Morocco
Rize e Palestine
Samsun e Georgia
Slirt e Libya
g:cgg e [ebanon
Sanlurfa : Eﬁggfa
Tekirdag e Sudan
Tokat e Tunisia
Trabzon e Jordan
Usak

Van
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TOP10
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VISITOR COUNTRIES

Iraq
Lebanon
Syria
Jordan
Palestine
Egypt.
Georgia
Oman
Russia

PO

CUKUR® OVA

The Region's First and Only
Ready-to-Wear Fair

Oa
@% GEOGRAPHICAL DISTRIBUTION OF VISITORS

9.56%

0,
NORTH & SOUTH AMERICA 25%

EUROPE

8.33%
BALKANS

25%

MIDDLE EAST

19.44%
AFRICA

16.64%
ASIA & OCENIA
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www.tuyap.com.tr

C UK URGOVA

Contact Us

Tuyap Adana Fairs Organization Inc.

CRTUYROP anas

@www.cukurovahazirgiyimfuari.com @ tuyapadanatuyp.com.tr k+90 (322) 256 90 90 vTuyap Adana International Exhibition and Congress Center

THIS FAIR IS ORGANIZED UNDER THE SUPERVISION OF TOBB (Association of Chambers and Commodity Exchanges of Turkey) ACCORDING TO THE LAW NUMBER 5174



